AUDIENCE






AUDIENCE

* We are all part of an audience when we are
exposed to media texts on a dally basis



AUDIENCE

* We will therefore be part of many different audiences

for a wide range of media at different times e.g.
* Listening to morning Radio

* Reading newspapers

* Watching breakfast television

* Glimpsing at advertising hoardings

» Watching a film in a cinema



AUDIENCE

* We will be erther consciously or unconsciously

exposed to these media products

* Does this difference matter?



AUDIENCE: AN OVERVIEW

Audience considers the people for whom the text was made, the
effect it has on them, and how they deal with It.

VWe will consider:
* Importance of Audience
» larget Audience
Elode o Address

» Preferred Reading

» Differential Decoding

heories of Media Effects



IMPORTANCE OF AUDIENCE

* Without an audience why would anyone create a

media text! VWhat |
t?

s the point of a film If no one sees

- Audience size and reaction are often seen as a way

of measuring the 'success' of a media product. One of

the reasons we say -

‘hat The Sun newspaper Is

successtul I1s because It sells almost 2 million copies a

day and Is read by n

early 5.5 million people*



IMPORTANCE OF AUDIENCE

- Audience who buy media texts are providing income for

the media companies who produce them

* Much of the media aval

subsidised: it Is

want to know t

financead

able to us, however; is free or
by advertising, and the advertisers

nat they are getting value for money

* People want to know how we use the media, what we

understand of what we consume, and the effects it has

upon our lives



IMPORTANCE OF AUDIENCE

Ben Hur

(dir Todd Phillips, USA, 2016)

Remake of the 1959 classic
starring Charlton Heston

Budget approx $100million

“Its probable losses look to
be careering towards the
i am mark’

Guardian, 28/8/16

As the wheels fall off Ben-Hur, where
next for the Hollvw »»d blockbuster?

The summer season has ffice flops, and nervous
studios are already lo

Rotten
T‘mat@es

TOMATOMETER © All Critics | Top Critics AUDIENCE SCORE ©

66%
w liked it
AVere ICS LO HO do oyou | Aver atis 375
@ Reviews Counted: 122 fightan d Byf Iming a 14 542
Fresh: 34 remake that has too fe of its
Rotten: 88 own, and tries to ritup

with choppy cditing and CGL.




I: O R THE ENTERTAINMENT EXPERIENCE OF A LIFETIME!

MEIRO- G’OZDWHV ~MAYER

C O I I I A R I S O N ATaIe of the Christ >
by GENERAL LEW WALLACE ' ‘ 29N

* Ben Hur

(dir William Wyler, USA, 1959)

* Budget approx $15million

Rﬁtte n o

‘.lm

matéﬁes

| 1
| : q:i <

M=o coilice (1959)
$147million

« Box office/rental/broadcast

(to June 2016) N rommomern®  mwcl mpcric | Aubiencescore ©
11 “ 88% == ‘s]]f 89%
$300million (approx) R
: 3,‘.; Ra 7.9/10 Ci us: Uneven, but g:3.7/5
Reviev ed: 43 m f epic e and User R 105 304
Fresh 35 gra d p ectacle, B 1-Hur still
Rotten: 5 ranks among Hollyv ds

fmcst exa mples of pure
entertainment.




TARGET AUDIENCE

The group of people that the text is mainly made for/to target

Target Audience can be identified by looking at:

* Categories — the type of text and the features of It

* Access — which people have access to the text! (e.g. Which channel is it
on? What time is it broadcast? What rating/certification is it suitable for? etc)

* Intertextual references — does the text refer to other texts!?

* Narrative codes — features of the narrative that appeal to a certain
oroup

« Commercialisation of product



TARGET AUDIENCE

The group of people that the text is mainly made for/to target

Target Audience can be identified by looking at:

Discourses — comments made by the text that would appeal to a certain
oroup

Relate to Institution (external controls), eg type of market (niche
market — narrows, targets and specialises audiences e.g. Empire, Classic

FM, Cbeebies, Men & Motors)

Narrowcasting: The opposite of broadcasting, where texts are aimed at
a very small special-interest group (Channel East, BBC Alba)



TARGET AUDIENCE

Who Is the target audience’




TARGET AUDIENCE

Who Is the target audience’

Makeup For Every Skin Tone'

W

The 18-Minute _

Pro Secrets,
Revealed!

Workout 7
Breakthrough 3 Slze
O ()TurEasElest
- A\ N \ fl( S Vef
Reclaim N
Your Sex A\ &
Drive! ’

31 Fresh
Style Ideas!

Slay
Stress

Answer 1Question, | " Eloction 2016
Find Your Calm \ What feMeans

\ For Your Health
The Ultimate Guide

To A Hot Bod With...
Jessica

v\ \

Hint: be more like
Tom Hiddleston

INVESTIGATION

Inside the
£8 billion
swindle

Story by Stuart McGurk

ALAST/
CAMPBE
ONT
CHILC

EXCLUSIVE

RI(G
i = T

| Karaoke
S CORDE
werful man

Our man
lost his

bar-bod
(and you can too)

Story by Jonathan Heaf
Photographed by Sebastian Faena



TARGET AUDIENCE

Who Is the target audience!




Who Is the target audience!

TARGET AUDIENCE
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MODE OF ADDRESS

The way the text speaks to the audience



MODE OF ADDRESS

Mode of Address could be described as:

Direct or indirect — Does it speak directly to us/

“Relax. You're doing great..."”




MODE OF ADDRESS

Individual/collective — Does it spbeak to us as if we

are the only person watching, or as part of a group’

Because Only person:
2Py pets “..give you 15% off...”
mean happy 8 YOu = L

owners

Group:
“happy owners”




MODE OF ADDRESS

Mode of Address could be described as:

Omniscient/restricted — Do we get to know/see

everything or is our knowledge/sight restricted?
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MODE OF ADDRESS

Mode of Address could be described as:

Subjective/objective — Is there an opinion/bias

attached to the text or is it a balanced portrayal of
events?
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SEXIESTDRESS ".;'gg
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mm Budget 2015

Sl

Daily Mail, Thursday, July 9, 2015

Winner or loser: What was in the Budget for you?

SELF-EMPLOYED -

YOUNG WORKERS

B THOSE starting on the
career ladder get more
tax-free earnings as the
personal allowance is
raised to £11,000 from April.

B ANEW national living
wage means over-25s will
also earn a minimum of
£7.20 an hour from April,
moving to £9 an hour

by 2020.

B THE Government will
ensure that once the
personal allowance hits
£12,500, it will always be
increased to ensure that
those working 30 hours on
the minimumwage do not
pay income tax

B THE new minimum wage
will apply only to those
over the age of 25.

FAMILY OF FOUR

M BIG boost from the
increase in personal
allowance to £11,000 — if
both work they’ll gain by
£180 a year.

B THE threshold forthe
40p income tax rate will
rise to £50k, a real-terms
boost for many families.

M THE cost of filling up the
car should remain the
same as fuel duty will
remain frozen for the
rest of the year.

B BUT increasesin
insurance premiumtax
will cause the price of
buildings, contents, car
and pet policies torise.

M THEY will benefit from
the increase in personal
allowances and raising
of National Insurance
thresholds.

B REFORMS will see
dividend tax credits
scrapped and replaced
with a £5,000 tax-free
allowance, which could
leave them worse off.

M IN A clampdown on tax
avoidance, there will be
restrictions for those who
use their businessasa
personal service or
umbrella company.

MW THE Government also
announced consultation

)

on the way self-employed
workers pay NI to simplify
what has become a
complicated system.

Self-employed earning
£40,000, two children

B HIGHER-RATE taxpayers
will benefit from a rise in
the point that 40p tax starts
to £43,000 and the hike in
personal allowance.

HMBUT there are downsides.
An overhaul of pensions
could substantially limit the
amount of tax relief they
can claim in the future.

B AND the richest earning
more than £150,000 will
have the amount they can
pay into a pension cut from
£40,000 a year to £10,000.

B THOSE buying new cars
worth more than £40,000
also face a hike in vehicle

E e 8. ..

excise duty — though they
will not have to take an
MOT for four years.

Couple with joint

earnings of £100,000

W BOOST inincome from
promise to raise state
pension in line with the
greater of 2.5 pc, wages
or inflation. Plus, benefit
from increased personal
allowance to £11,000.

H A FAMILY home worth
£1million is set to be taken
out ofinheritance tax.

W BUT ifthey relyon a
buy-to-let home for
income they may find
the mortgage interest
tax relief is slashed —
adding hundreds of
pounds a year to

their bills.

B THEY can, though, rent

out a room now and get
£7,500 a year tax-free

income rather than £4,250.

LOW-INCOME FAMILY

M THEY will gain from the
£11,000 personal
allowance — but are big
Budget losers because of
cuts to tax credits.

W BECAUSE of benefits
they take home £23,800
even though they earn
£20,000. They'll lose
£2,094 of this from 2016.

M BENEFITS will be capped
at £23.000 in London, and

£20,000 elsewhere.

B AND the threshold at
which tax credits are
withdrawn is cut from
£6,420 to £3,850, and
they're removed quicker.

d. "

M CHILD tax credit will be
limited to two children
from 2017 for new babies.

One parent works
eaming £20,000



NOTICE HOW SIMILAR
THE 'IMPACT' BOXES ARE.

WHY MIGHT THIS BE?

RETIRED OVER-65s 4 . LOW-INCOME FAMILY

M BOOST in income from A
promise to raise state -
pension in line with the
greater of 2.5 pc, wages
or inflation. Plus, benefit

W THEY will gain from the
£11,000 personal
allowance — but are big
Budget losers because of
cuts to tax credits.

from increased personal B
allowance to £11,000. .h tIhBECtAlliSEhof bergggtgoo "
B A FAMILY home worth €y take home t2J3, a8 -
£1million is set to be taken ~Outaroom d get even though theyearn g CHILD tax will be
out ofinheritance tax. £7,500 a year free £20,000. They’ll lose limitedto t ildren

income rathelfflan £4,250. £2,094 of this from 2016.  from 2017 fo fiBw babies.

M BENEFITS will be capped
Total pension income |EE3y~Ssrlimatitol  One parent works
of £50,000 eaming £20,000

£20,000 elsewhere.
I

M BUT ifthey relyon a
buy-to-let home for
income they may find
the mortgage interest
tax relief is slashed —
adding hundreds of —
pounds a year to

H AND the threshold at
which tax credits are
withdrawn is cut from

ot 17200 o \ £6,420 to £3,850, and 3% 1194 WORst
M THEY can, though, rent . L |

they’re removed quicker. | L 'A & A0 1| ;3
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The up-skirt pervert: Shocking moment a brazen
peeping tom put his phone up a mother's dress to take a
photograph

=" MatlOnline News

Pervert strapped voice-activated video camera to his
shoe and filmed up women’s skirts in shops just hours
after he started course for sex offenders

b Oh, Pussycat! Ashley
Roberts is red-faced as a
gust of wind lifts her skirt
and exposes her lacy
black underwear at Royal
Ascot

Marilyn moment



The mission of the BBC is to

“inform, educate and entertain”
the BBC exists to serve the public interest
and to promote its public purposes:
sustaining crtizenship and civil society,
promoting education and learning,
stimulating creativity and cultural excellence,
representing the UK, its nations, regions and communities,
bringing the UK to the world
and the world to the UK



MODE OF ADDRESS

Mode of Address could be described as:

Register — [he words used and the way people speak
to us in the text, for example:

» formal / informal?
» serious / light-hearted?
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Revealed: How it’s cost taxpayers

up to £400k to house fanatic and

his relatives in upmarket areas

JIHADI JOHN

FAMILY’S 20

YEARS ON
BENEFITS

JIHADI John and his
asylum-seeking family
have milked the British
benefits system for 20
years, the Mail can
reveal today.

Housing the Islamic State
executioner and his relatives in
affluent parts of London has cost
taxpayers up to £400,000.

One landlord said Mohammed
Emwazi's family were ‘parasites’

EXCLUSIVE

By James Slack, Paul Bentley
and Sam Marsden

and ‘tenants from hell'. Incredibly,
they are still believed to be pocket-
Ing £40,000 a year in handouts
despite there being no sign of them
in Britain. Emwazi's father Jasem,
who has six children, is back in his
native Kuwait - the country he
claimed he fled fearing for his hife.
Westminster City Council 15 stall

paying the rent on the family’s
£600,000 flat even though the rules
say housing benefit should normally
be stopped after 13 weeks.

MPs said they were horrified that
the child of a family given refugee
status, citizenship and benefits had
returned the favour by orchestrating
the murder of two of its citizens.

“They are abusing our hospitality,”
zaid Philip Hollobone. “The rules are
quite clear. If there has been any
abuse of the system here, money
should be paid back. Mohammed

Turn to Page 6

Op

INOUR
SCRABBLE
GAME

SEE PAGE 32

The joking
London teen

who's run
off to ISIS =

SEE
PAGES




I TERROR AS GIGANTIC
IMUSLIM SPIDERS BRING
IDEADLY EBOLA TO UK

.and the SHARIA LAW arachnids are also set to cause
| | the worst winter for fi fty yeam and YOU’RE paymg for it

f‘ By Billy Bulishit
MHeed of Propaganda

)’ Swaarrrs of gaart, MUSLIM spuders egally
entered the country yesterdiry, bringing & Sha

TERROR arxd DEATH - and although there is A
/ mo evidence to support R, we re going to say T
§ et they are BENEFIT SCROUNGERS.

; The arachid army, which wil probably force
§  your local shop to make afl your pasties HALAL,
] amved n the UX va Folestone and was no
] doutxt hetped by the bloody FRENCH.
Athough soentists have said categoricaly
] et the huge bugs definttely do not carry the
doadly ebols wirus, we'te going o put EBOLA N |/
block capitals anyway, because they he to
novase urwavranted FEAR.

The creepy oawdies, woarng BURQAS, have
no s interests beyond the evolutionary
desre 0 reproduce but we're stif gong 0
speculate that they are PAEDOPHILES because
nonces sedl papers (o idots Ne you quicker than
PRINCESS DIANA headines do these days.

L a==2? ssees W AR 2 .

T ———



PREFERRED READING

The meaning that the maker of the text wants the

audience to accept

* [he text will usually contain a message or

messages that support mainstream views. [ he

maker of the t

9,4

and agree wr

. hopes the audience will accept

)

NIS Message



PREFERRED READING

Take the example of newspapers: Difierent
newspapers may present the same story, but with
different preferred readings due to different
editorial views/political allegiances.



PREFERRED READING

Take the example of newspapers: Different
newspapers may present the same story, but with
different preferred readings due to different
editorial views/political allegiances.



PREFERRED READING

'BR EEDAILY .. 1\'1/'[1%&'1@(%\1-11{]5]%
Irror DEADAT 87

HISTORIC EDITION 50p

d|V|ded  nation

(SO SHOULD SHE REALLY BE GIVEN A CEREMQ_M, FUNERAL LIKE PRINCESS DIANAS?)




PREFERRED READING

A news story that portrays migrants/refugees

trying to get into the UK Is another very topical
example:




T
WORKERS. .
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X

EXPRESS
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refugee |refjo’ d3i;

noun

a person who has been forced to leave their
country in order to escape war, persecution, or
natural disaster

migrants
army
Invasion

swarm




THURSDAY SEPTEMBER 3, 2016 ‘ 50P
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THE NEWSPAPER THAT SUPPORTS AN INDEPENDENT SCOTLAND
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The reality

Why Europe must act now

‘This tragic image of a litfle boy who's lost his life fleeing Syria is shocking and
is a reminder of the dangers children and families are taking in search of a
better life. This child’s plight should concentrate minds and force the EU to

come together and agree to a plan o tackle the refugee crisis'™

Justin Forsyth, CEO of Save the Children



Daily

FRIDAY, JULY 31, 2005

WHY WEALL FEAR
DENTISTS ARE Z
NATURAL BORN KILLER

QUENTIN LETTS race1
As police seize stowaway migrants across South,
Cameron is attacked for ‘likening them to msects

Makin |Jthr<uqh POlCEe across sou (hrln!nq and arrested ﬂl(‘w (llqual immigrants yesterday after hundreds stormed the (hl mlhmrum ance In Colaks

THE ‘SWARM ON
OUR STREETS

THE Calais crisis intensi- By Gaire Ellicott
fied last night after a day of and Stephen Wright
astonishing scenes on both :

sides of the Channel trig- PP 8 MOt Sn her youns |
gered by the chaos at the v

French port.,
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Daily o Mail |

FRIDAY, ALY 31, 2005

WHY WE ALL FEAR
DENTISTS ARE
NATURAL BORN KILLERS

QUENTIN LETTS racen

GREAT BRITISHBAKE OFF &

Ao
lllatl ﬂ

Batlg

DREDAY, Wravs L on

As police seize stowaway migrants across South,

Cameron is attacked for ‘likening them to insects’

Malmq R mrouqh P(m(r across southern England arrested alleged B qual immigrants yesterday after hundreds stormed the € h pnnel Tmmrl entrance InC llats

THE ‘SWARM ON
UR STREETS

THE Calais crisis intensi- v(hlretllkon

fied last night after a day of and Stephen Wright and e cther side 0f s -

astonishing scenes on both : ’ GG ,",", :' , ,'f ,‘ ortwonouss. T fts

sides of the Channel trig- B o e e rens are snon  Last night. 3 ants tri ' . RO ' 2 —a—— _ .

gered h\ the chaos at the s " ‘, by seeurity fenced - oK X - qorne v UK et o ‘ ) ',“ ,‘, " Croadied in the armt of 4 Surtoh poic eman, D ML e By win Grovmed Guring N redegee Lamiby s desperate b 10 reach Greedce. The mage
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.the migrant crisis engulfing Europe.”




..owing to a well-founded fear of being persecuted
for reasons of race, religion, nationality, membership
of a particular social group or political opinion, is
outside the country of his nationality, and is unable
to, or owing to such fear, is unwilling to avail himself

of the protection of that country.

"Put simply, these definitions say a migrant
chooses to leave, whereas a refugee is forced
to leave.”

—[951 Refugee Convention



DIFFERENTIAL DECODING

Although texts have preferred readings, we all interpret
them differently

Factors affecting interpretation of a text include:
B Age
B Gender
P Ethnic background

P Education/knowledge

B> Experience

2 Affiliation/ldentification to different groups



DIFFERENTIAL DECODING

Task:
How do you interpret the following photograph?

You may want to consider things like:
B> Recognition
B Tattoos
P> Clothes
B Style
B> Purpose






Part 2:

Now consider how the
following might react to
the same photo.

2 Your granny?

2A minister?

2 A politician?

2 A 6 year old boy?
2An alien?




Medium/
MESSAGE

Audience

Preferred Differential
Reading Reading

Audience Audience Audience

understands the misunderstands disagrees with
message message the message

Audience

agrees with the
message







TARGET AUDIENCE

+ Using your new knowledge upon audience, identify who you think the target
audience Is for the MTV reality show 'Geordie Shore'.
+ You should define the target audience by the following demographics and
provide evidence from the text to help support your answer:
+ Age (pre-5s, pre-teens, teens, |6—24, 25—35, 3555, 55+)
- Gender

L

=

L

=

- Nationality

L

=

- Social class (remember to use the JICNARS scale for class distinctions)
- Wealth (different from class — how?)
- Lifestyle features (eg: sexual identity, hobbies, pastimes etc.)

L

=

L

=

+ EXTENSION: Discuss and identify the key elements in the advert (language,
narrative, representations) that have been manipulated to achieve a preferred
reading. What is the preferred reading?



e MEDIA EFFEC TS DEBATE

How does the media affect its audience!



FOVY DOES [ HE MEDES
AFFECT TS AUDIENCE?

liEESE are tne main theories:

- Hypodermic Needle Theory: | he audience take in everything
the media presents them with and accepts It.

* Two Step Flow Theory: Information is filtered through 'opinion
leaders’ or 'gatekeepers’ which influences the mind of the
audience.

- Uses and Gratifications Theory: [ he audience use media texts
In whatever way they want, to meet their needs.

- Reception Theory: audiences are active In choosing meaning
from a text e.g. the preferred reading, differential decoding



HYPODERMIC NEEDLE I HEORY

* This theory is often used to highlight the dangers posed by
violent media to children.

 Used during “moral panics’ (where society worries about an apparent
threat) to explain why certain groups In society should not be exposed
to certain media texts (portraying sexual or violent behaviour) for fear
they will then copy what they have seen.

Example: Murder of Jamie Bulger (1993)
* TWO vyear old Bulger was murdered by two TEN year olds

* The trial judge stated that exposure to violent videos might have
encouraged the actions of the murderers

- Some UK tabloid newspapers claimed that the attack was inspired by
the film Child’s Play 3 (1993)



TWO STEP FLOW [HEORY

This suggests that information does not flow directly from the text

into the minds of the audience unmediated but is filtered through

'opinion leaders’ or 'gatekeepers’ who then communicate it to

others whom they have influence over.

The audience then mediate the information received from the

opinion leaders in a two-step flow.

An example of this theory in action Is the influence a church leader

or community leader or activist, or even a film director, would have

N response to an upcoming election or rights movement or protest

or any other topical issue.

Although

take wou

Issue and

_t

e

ne media say one thing the message that people woulad

be based on the understanding of this leader of the

now they present It.






USES & GRATIFICATIONS I HEORY

This theory claims we make choices and consume media texts for

different reasons and In different ways

* Diversion: Escape from everyday pressure/worry (television sitcoms,
soap operas, films e.g. The Big Bang Theory, EastEnders, The Guest)

* Personal Relationships: Companionship - identifying with characters;
Sociability - giving something to talk about with others (multiple
character narratives e.g. Mad Men, Breaking Bad, Boardwalk Empire)

* Personal Identity: Compare life with others on TV; Understand self
through TV portrayals of problem (redlity television, soap operas, tabloid
talk shows, faction e.g. The Jeremy Kyle Show, Extreme Couponing, Big
Brother)

* Surveillance: Gathering information about what's happening in the
world; Understand events in the world (news, documentary e.g.

Panorama )






RECEPTION [ HEORY

* [his Is the Idea that audiences are active In ch

00SINg

meaning from a text at a particular historical moment — the

meaning taken at the moment of consumptio

n.

This can be the preferred reading mirroring the intention of

the Institution that created the text or an alternative

differential decoding of the text based on th

knowledge, experience and identity.

expectations and using codes and conventions

representations within a culture, can position

e audience’s

Institutions, by using an understanding of audience

as well as

‘he audience,

reducing the polysemic (multiple readings) na

ure of the text.
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STRATEGIES USED TO SELL PRODUCTS

MASLOW'S NEEDS

What do distribution companies do in order to attract

an audience?
* Inthe [9/0s Abraham Maslow suggested that

* Film-make

EiRRACLEMDL

pasic types of needs.

rs and advertisers use ideas, like Mas

they are trying to reach their p
that Is recognisable and meets

to target particular groups of peop

the audience

numan behaviours are focused on satisfying certain

OW'S, IN
e I, =

roduct out In a way
the percelved necais



ADVERTISINGMASLOW'S NEEDS

Need to survive — Used by advertisements for food, drink,
housing etc.

Need to feel safe — Advertisements for insurance, loans and
banks promise security and freedom from threats.

Need for affiliation or friendship — Adverts that focus on
ifestyle choices like diet and fashion use people’s desire to be
popular. They may also threaten them with the failure to be liked
or fit in.

Need to nurture or care for something — Advertising which
shows cute animals and small children brings this out In the viewer.
Need to achieve — Advertisements that are linked with winning,
often promoted by sports personalities, tap into the need to
succeed at difficult tasks.



ADVERTISINGMASLOW'S NEEDS

Need for attention — Advertisements for beauty products

often play on the need to be noticed and admired.

Need for prominence — Advertisements for expensive

furniture and diamonds may use people’'s need to be respected

and to have high social status

Need to dominate — Advertisements for products like fast cars

offer the possibility of being in control through -

the product

Need to find meaning in life — Advertisements for travel or

musiCc may appeal to people’s need for fulfilment.



AUDIENCE ANALYSIS

Depending on the medium, audience could also be
analysed In terms of:

P Ratings

B> Box office

B> Circulation/distribution

B Social classification categories
B Lifestyle

B Subcultures



“Television doesn't
make programmes,
it creates audiences...”

—len-Luc Goddard



JASON STATHAM BEN FOSTER

TASK:

You will now write a group
audience analysis of the film

poster for ‘The
Mechanic’ (201 |).

You will need to include
references to the following:

SOMEONE HAS TO FIX THE PROBLEMS.

MECHANIC

JANUARY 2011

R
/1// W ST e [ Vi bl | THEMECHANICMOVIE.COM



Target Audience (categories, who has
access, any narrative codes — signs or
theories — discourses — relationship to real
world, myths — marketing controls —
circulation/distribution of product, BBFC,
MPAA etc.)

Mode of Address (dgirect or indirect,
individual or collective, restricted, subjective
or objective, tone or register etc.)

Preferred Readings (meaning the makers
hope you will accept)

Differential Decodings (how an audience
views the text based on dge, gender, ethnic
background, education, experience etc.)

Application of the Hypodermic
Needle Theory: Lffects of the text’

Application of Uses and Gratifications

Theory: Effects of the text? Which needs
are satisfied by the text and how?

BEN FOSTER

JASON STATHAM

SOMEONE HAS TO FIX THE PROBLEMS.

MECHANIC

JANUARY 2011

THEMECHANICMOVIE.COM




These slides based on those shared
by S Jewell of
Dunblane High School

All mistakes are mine alone.



NEWSPAP

% change

UK/Scotland

Politics (#GE2015)

ER CIRCULATION FIGURES o

Comments

Avg circ

year on year

Main (+Secondary)

S L= ry
Daily Mirror 897,786 -6.74 Labour /thlberal
A Democrats
) . .
O e or 200,127 10.22 > & <Labour>%i The Da:ly‘ Rec?rd hav§ seen ’Fhelr sales drop as the
F SNP has risen in prominence in Scotland.
Daily Star 424,453 -10.91 +
< | I
The Sun 1 858 067 10.23 S L7 :5‘ SNPZS The Scottish Sun supported SNP, The Sun (in Rest
(includes The Scottish Sun) e 2 NS pr—— of the UK) attacked the SNP
; S L (2 The Daily Express, and owner Richard Desmond,
Daily Express 445,245 -8.81 1 IS4 ;
> gt are UKIP's largest backers.
. . N L2 The Daily Mail is predicted to overtake The Sun's
Daily Mail 1,626,322 -4.78 [ ; L :
N o e circulation figures in 2016.
kl l/‘ .‘/4 y‘
The Daily Telegraph 479,290 -8.37 DS
V/‘ h\‘ Conservatives
) L fiZ‘ .
Financial Times 213,423 -7.40 L Tl Liberal
'\ﬂ >‘ Conservatives Democ rats
The Guardian 174,941 9,46 Labour%Liberal The Guardian returned t'o suppo‘rtlng Labour in
> Democrats 2015 (it supported the LibDems in GE2010)
wd | agb-
i 273853 .47 N L : »:v Liberal The Independent (and i) declared for the Tories.
AN  ceaies Democrats They had claimed to be neutral before the 2015
;\‘IZ ,-4FVA Liberal election but since being bought by the Lebedevs in
The Independent 58,751 -8.07 s IDera 2010 have gradually become more right-wing.
'\A >‘ Conservatives Democ rats 9 y 9 9
NP 4
The Times 390,962 -0.88 ?i.? >~ Liberal
Al caies  Democrats

Supplementary Thought: What factors do you think have caused

newspaper sales to fall year on year, and can they be reversed?

(Return to previous slide)



